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Consumer Generated Marketing
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“Mert val0jaban a marka sorsat nem
mi dontjuk el. Mi valgjaban semmit sem
dontunk el. A vasarld dont. Ez alenyeg.”
Y oshio Ishizaka

a Toyota elnoke




Fogyasztoi reszvetel - fogyasztoi ellenallas

ONE VOCAL CUSTOMER
NOW REACHES
1375 PEOPLE.

JEFF BEZOS
FAMOUSLY SAID,

“WHEN YOU HAVE
A BAD EXPERIENCE,
OFFLINE YOU

TELL 6 PEOPLE,
ONLINE YOU TELL
100 PEOPLE.

4 | | A VOCAL CUSTOMER
; INFLUENCED
ABOUT 10 PEOPLE.
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iiiisnkogyasztoi reszvetel - fogyasztoi ellenallas
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A média szerepe megroppant




fogyasztoi hatalomatvetel uttordje:



https://www.youtube.com/watch?v=5YGc4zOqozo
https://www.youtube.com/watch?v=5YGc4zOqozo

Fogyasztoi hatalom - fogyasztoi ellenallas
(reklam-elterites)



https://www.youtube.com/watch?v=vouD3urFAKg
https://www.youtube.com/watch?v=vouD3urFAKg

Fogyasztoi hatalom - fogyasztoi ellenallas
(reklam-elterites)



https://www.youtube.com/watch?v=SfElcjQQjCc
https://www.youtube.com/watch?v=SfElcjQQjCc

Fogyasztoi hatalom - fogyasztoi ellenallas
(reklam-elterites)

Gyuruk Ura

a zacskocsirke visszater

https://www.youtube.com/watch?v=iiFncgTjgPw

Készitette: mihdly tduarde
moreply Stidié



https://www.youtube.com/watch?v=iiFncgTjqPw
https://www.youtube.com/watch?v=iiFncgTjqPw

A halozatok koraban, mar nem tudjak a;

! vallalatok a termékiinkrol, illetve a magardl a
‘véllalatrél sz616 informaciok terjedését
; ellendrizni: barki, barmit mondhat, eltorzithat es

{ megvaltozathat és az, pillanatok alatt }
; futotuzkent terjedhet el a vilaghalon. ;

A halozatnak sajathangja van, ami olyan erdos hogy mar-mar
nem is tudjuk befolyasolni,ugyanakkor alapvetoen hatarozza

meg a fogyasztoi donteseket.  (Manyai Csaba)




Fogyasztoi reszvetel - fogyasztoi ellenallas - fogyasztoi “buntetes”
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Fogyasztoi reszvetel - fogyasztoi ellenallas - fogyasztoi “buntetes”

Naiv ugyfélnek étel ésitalfogyasztas utan sem voltak hajlandoak
egy pohar vizet adni a Gastland Bisztroban a Széll Kdlman téren:
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fogyasztoi befolyas: REKLAMELTERITES
(brand hijacking)
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fogyasztoi befolyas: REKLAMELTERITES
(brand hijacking)




fogyasztoi befolyas: REKLAMELTERITES
(brand hijacking)

A. 111 csax Os1 Van Kenost,..
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fogyasztoi befolyas: REKLAMELTERITES
(brand hijacking




fogyasztoi befolyas: REKLAMELTERITES
(brand hijacking)

Just do it!
V
Nike

just did it




Consumer Generated Marketing
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Customers Don't Want Ads, They
Want A Conversation

BRANDON EVANS 2013

Marketing is rapidly transforming into a dialogue between
buyers and sellers or collaborative marketing.



http://www.fastcompany.com/user/brandon-evans
http://www.fastcompany.com/user/brandon-evans

% 5:";._f “They Want A Conversation”

I perc alatt % I

| ...tobb mint 1,5 millié valamilyen

“tartalom” - megosztas:
(web-linkek, hirek, sztorik,
blogbejegyzések, jegyzetek,
kommentek, képek, filmek,
dokumentumok, ajanldasok)
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User Generated Content
Y L ‘A‘Q*



http://www.fn.hu

User Generated Content !

- 33 milli6 amerikai felhasznalo véleményezett mar valamit az interneten

- Minden 2. ember, aki az interneten vasarolt miszaki készuléket, az
el6tte megnézte mas felhasznalok vélemenyeét.

A Tripadvisor halézataba tartozd hasonlo tematikus oldalak 6sszesen
46 millid latogatdt vonzanak havi szinten, a Tripadvisoron pedig a
felnasznaldi vélemények szama mar reg tullepte a 2 milliot.”

A Pew Internet & American Life projekt szerint:



User Generated Content !
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MILLENNIALS BOOMERS

3% NONE 9% NONE

13% ALITTLE \ 21% A LITTLE \

source: Talking to Strangers: Millennials Trust People over Brands, January 2012

A milleniumi generacio vasarloi donteseit
a tobbiek velemenye befolyasolja



User Generated Content !

Consumer Generated Advertisement

Self Generated Advertisement

User-led Innovation
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A fogyasztoi hatalomatvetel szulotte a:

PRO DUCER
PROSUMER
CONSUMER"

Nemcsak felhasznaloja, hanem kialakitoja az informacionak.

—

“Aktiv fogyaszto, aki reszt vallal az ertekesitesi
folyamatban a termek kialakitasatol a reklamozasig.”



A fogyasztoi hatalomatvetel szulotte a:

PROSUMER
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praktikus  szoszolo trefas kreativ  kotekedo
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Prosumerek

Nemcsak felhasznaloja, hanem
kialakitoja az informacionak.
...aktiv fogyaszto, aki részt vallal az
ertekesitési folyamatban a termek
kialakitasatol a reklamozasig
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Prosumerek




Prosumerek

ki kell hasznalni a “consumerben” lévé “producert”!



http://www.adverblog.com/wp-content/uploads/2012/05/CA.jpg
http://www.adverblog.com/wp-content/uploads/2012/05/CA.jpg
http://www.adverblog.com/wp-content/uploads/2012/05/CA.jpg

Prosumerek

Parbeszéd a fogyasztoval

L) Samsung Canada £J) Samsung Canada « Messages | | # .

ANE 1
shon . RS Dear Shane,
 Hello, I have bought many samsung products. I currently have a .
i | Samsung LCD TV, Samsung Galaxy S, Samsung laptop. I was just o s

As a token of our appreciation for the positive

I have attached a picture of a dragon I just drew for you. media you helped us attain earlier this spring,
Have a great day! we'd like to thank you with this very cool one-of-
[ galaxys3.png a-kind Samsung Galaxy S Ill. This is the only
i customized S Il in Canada, and we hope you

wondering if I could get 3 free Galaxy 53.

enjoy it as much as we enjoyed watching the
story of the Dragon and the Kangaroo go viral.

Samsung Canada

Hey Shane, Thanks for nquirng about scoring a free Galaxy S III.
Unfortunately if we gave a free S III to everyone who asked, we'd
probably be out before they ever went on sale, and we'd go under as a
company. That beng said, your drawng of the dragon is epic, so we're
returning the favour. Please find attached a drawing of a kangaroo on a

unicyde.

‘:.,'1 SMemo 1-}}[.3
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Az ilyen hirdetesek tullepnek az egyszeri képes-, szoveges tartalmakon, olyan
kép-, video- és hanganyagokat hasznalnak fel, melyekkel a hirdetésbe bevonodo
latogato tovabbi (marka)élményhez jut.




Milyen fogyaszto a PROSUMER!?

DE

Ellenseges!

[ —

keruli a manipulaciot fan, mark-evangelista
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Itt vannak!

‘EHenségesq

Bizalmatlan!

Finnyas!

Rapszodikus!

i
https://www.youtube.com/watch/v=v



https://www.youtube.com/watch?v=vZYlhShD2oQ
https://www.youtube.com/watch?v=vZYlhShD2oQ

A regi marketing cel-ideal:
(a vasarlok elerese)




Mai marketing cel-ideal:
(a prosumerek elerese)
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Remarkably,
nearly all companies are

still operating in a world as if
their salespeople are king
of the information kingdom.

A legtobb eladé még ma is ugy gondolkozik,
mintha csak O diktdlhatna a marketing vildgdban.






.ASK US
ANYTHING.

Ever wanted 1o ask us
about the food in owr
Canadian restaurases?
Now's your chance,

M Dumaabln « 0/ VomrCroent s

“Does McDonalds
ensure that the
animals are
treated ethically
by the suppliers?”

McDonalds
use Halal
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Parbeszed! Partnerseg! Bevonas!

fries made

out of
plastic??”

MUSALL &

What fish
L‘.(ﬁ you

use in the
Filet-o-

}‘l.\vl‘."."”

‘Why don't
you offer
organic

selections?”

“how long

IS your
food in the
warmers”
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potatoes
from?”

Lsiccan
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so thick’
Do you use Beef?"

real milk?"

“Is1t true that
mcdonald’s
food doesn't
rot?"
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Parbeszed! Partnerseg! Bevonas!

ke

CANADIAN
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DO SOME GOOD.,.
GET SOME AWESOME.

MOLSON :
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THIS LAND IS AWESOME.

THIS COASTER MAKES IT EVEN BETTER.
PLANT THIS SEED-INFUSED COASTER,

ADD WATER AND WATCH IT GROW.
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Consumer Generated Marketing

egy remek pelda

W g ”'Lj!



https://www.youtube.com/watch?v=fvKVqi9oxGY
https://www.youtube.com/watch?v=fvKVqi9oxGY

